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v/ Learn about the EU’s new regulations
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Introduction

Web accessibility has evolved from a nice-to-have feature to a critical business requirement. In 2025, new web accessibility
standards are coming into effect across the UK and EU, fundamentally changing how businesses must curate their digital

presence.

The statistics paint a sobering picture of the current state of web

accessibility. Recent research analysing over 63,000 websites

88%

of websites are not fully
compliant with
accessibility standards

found that 88% were not fully compliant with the latest web
accessibility standards, with the average accessibility score
hovering around just 60 out of 200. Even more concerning, 96.3%
of home pages had detectable WCAG 2 failures in 2023,
representing only a marginal improvement from previous years.

These numbers represent real barriers faced by the 2.2
nillion people globally who have vision impairment. In

26%

of websites have
detectable WCAG 2
failures

oractical terms, people with disabilities represent a
significant portion of your potential customer base that may
be unable to access your content, products or services.



https://www.who.int/news-room/fact-sheets/detail/blindness-and-visual-impairment

The regulatory landscape is responding to this accessibility
gap with comprehensive new requirements. The global
digital accessibility software market, valued at USD 721.1
million in 2023, Is projected to grow at a compound annual
growth rate of 9.2% from 2024 to 2030, driven largely by
compliance requirements such as the Americans with
Disabilities Act (ADA) and the European Accessibility Act
(EAA).

Understanding and implementing these regulations is not

merely about legal compliance. Companies that embrace
accessibility gain competitive advantages, expand their
market reach, improve their search engine rankings and
build a stronger brand reputation. Those that delay face
mounting legal risks, reputational damage and missed
revenue opportunities.

Digital Accessibility
Software Market Size

9.2% CAGR

2023 2024 2025 2026 2027 2028 2029 2030

In this comprehensive guide, we'll explore not just what you need to do, but why it matters and how to implement effective

accessibility strategies that benefit both your business and your users.



Understanding the New Web Accessibility Regulations

EU Web Accessibility Directive

The European Accessibility Act (EAA) represents one of the most
comprehensive accessibility initiatives globally, with requirements
affecting public and private organisations across all EU member states.

Under the EAA, the EU recommends that all member states abide by
WCAG 2.1 AA standards, creating consistency across the region and
eliminating the confusion that can arise from differing national

requirements.

The Web Content Accessibility Guidelines (WCAG) represent the
International standard for web accessibility, developed by the World Wide
Web Consortium (W3C). The AA level represents the middle tier of
compliance, providing substantial accessibility improvements without the
more stringent requirements of AAA compliance.

What sets the EU’s approach apart is its comprehensive coverage. The EAA
explicitly includes private businesses, particularly those providing services

to the public. This broad scope means that companies across multiple
Industries — from e-commerce platforms to financial services providers —
must ensure their digital assets meet accessibility standards.

UK Regulations

In the UK, there are two laws that govern digital accessibility. The
Equality Act of 2010 stipulates that all website owners must make
their websites accessible to all users.

The Public Sector Bodies (Websites and Mobile Applications)
Accessibility Regulations, introduced in 2018, established the
foundation for accessibility compliance by requiring public sector
organisations to meet specific accessibility standards, including in
government websites and mobile applications.

While UK regulations might not be directly changing for private
organisations in 2025, those trading or operating in the EU must

ensure that they meet the new EAA regulations.




Who Must Comply?

Organisation Size and Type

Contrary to common misconceptions, the new accessibility
regulations don't exempt small businesses. While larger
companies may face more comprehensive requirements and
closer scrutiny, small and medium-sized enterprises (SMEs) must
also ensure their digital assets meet accessibility standards.

The distinction between public and private sector organisations
remains important, but the gap is narrowing significantly. Public
sector bodies have faced accessibility requirements for several
years, giving them a head start in implementation. However, the
expansion to private sector organisations means that businesses
across all industries must now prioritise accessibility compliance.

Revenue and Geographic Thresholds

While specific revenue thresholds vary by jurisdiction, the
general principle is that businesses serving the public must
comply with accessibility standards regardless of size.

The EU's approach emphasises broad coverage, ensuring that
accessibility requirements apply to organisations that might fall below
other regulatory thresholds.

For multinational companies operating across the EU markets,
compliance strategies must account for the most stringent
requirements across all operational territories. This often means
Implementing comprehensive accessibility measures that exceed the
minimum requirements in any single jurisdiction.

Timeline Considerations

The compliance timeline varies based on organisation type and
jurisdiction, and the summer 2025 deadline represents a critical
milestone for some businesses. However, compliance isn't just about
meeting a deadline — it's about implementing sustainable accessibility
practices that can evolve with changing requirements and user needs.

Companies that begin implementation early have significant
advantages, including more time for thorough testing, user
feedback integration and staff training. Those waiting until the last
minute face compressed timelines, higher implementation costs

and greater risk of compliance gaps.



High-Risk Sectors: E-commerce

E-commerce companies face particularly high risks under
expanding accessibility regulations. Statistics show that
under the US ADA In 2022, 77% of website accessibility

lawsuits targeted e-commerce sites.

Why? Well, e-commerce sites involve direct commercial
Interactions between businesses and customers, creating
more opportunities for accessibility barriers to impact users'
ability to complete transactions.

The risk Is particularly acute for larger e-commerce
operations. Over the last five years, 81% of the top 500 e-
commerce retailers faced accessibility lawsuits. However,
smaller e-commerce businesses shouldn't assume they're
protected, as the trend shows increasing litigation across all
business sizes.



Consequences of Non-Compliance

Legal Ramifications

Within the new EEA, the EU has varying enforcement
approaches ranging from warning systems to
substantial financial penalties. Website accessibility
lawsuits are likely to grow with the new regulations,
with the legal precedent increasingly favouring users
who encounter accessibility barriers. This trend, well-
established in the United States, is expanding to

European markets as awareness and legal frameworks
develop.

The financial impact of legal action extends beyond
Immediate settlements or judgments. Legal fees,
remediation costs and the time investment required to
address accessibility issues can quickly escalate into
significant expenses. Moreover, the public nature of

many accessibility lawsuits means that legal challenges

often come with reputational consequences that can
persist long after legal matters are resolved.

Brand Reputation

In an era where corporate social responsibility and inclusion are increasingly
Important to consumers, accessibility failures can significantly damage brand
Image and customer loyalty.

Further, with people with disabilities representing 20% of website visitors,
accessibility barriers directly translate to lost sales and reduced market
reach. These aren't just potential customers — they represent a demographic

with substantial purchasing power that businesses cannot afford to ignore.

The concept of disability extends beyond permanent conditions to temporary
and situational limitations that can affect anyone at any time. As populations
age and change, the number of people who benefit from accessible design
continues to grow.

Moreover, a customer who experiences a temporary or permanent disability,
as well as family members or caregivers of people with disabilities, may
permanently switch to a competitor if they encounter accessibility barriers
during a critical period.



Competitive Disadvantage

The competitive implications of accessibility non-compliance are increasingly significant. Search
engines like Google have incorporated accessibility factors into their ranking algorithms, meaning
that inaccessible websites may perform poorly in search results regardless of other SEO efforts.

Accessible websites typically enjoy improved website positioning, higher conversion rates and
lower bounce rates. These improvements occur because accessible design principles, including
logical content structure, descriptive headings and meaningful link text, enhance the user

experience for all visitors and make content easier for search engines to understand and index.

Consumer preference trends increasingly favour brands that demonstrate a commitment to
Inclusion and accessibility. Companies that prioritise accessibility often find that their efforts

resonate with broader customer values, creating competitive advantages.

Employee recruitment and retention considerations are also important. Top talent
Increasingly seeks employers who demonstrate commitment to inclusion and social
responsibility, making it easier for companies to attract and retain employees if they prioritise
accessibility compliance.



Key Technical Requirements: WCAG 2.1 AA Standards

The Web Content Accessibility Guidelines (WCAG) 2.1 AA standards form the foundation of current and new accessibility requirements. The

WCAG guidelines define three levels of compliance: A, AA and AAA. Most regulations, including the EAA, target AA compliance as the

standard requirement. This level provides substantial accessibility improvements without the more stringent technical requirements of AAA

compliance, which can be difficult to achieve and maintain across large websites.

These guidelines are organised around four fundamental principles known as POUR:

Perceivable
Information and user interface

components must be presentable

to users in ways they can perceive.

This includes providing text
alternatives for images, captions
for videos, sufficient colour
contrast and ensuring content can
be presented in different ways

without losing meaning.

Operable
User interface components and
navigation must be operable by
all users. This includes making
all functionality available via
keyboard navigation, giving users
enough time to read content,
avoiding content that causes
seizures, and helping users

navigate and find content.

Understandable
Information and the operation of
the user interface must be
understandable. This involves
making text readable and
understandable, making content
appear and operate in predictable
ways and helping users avoid and

correct mistakes.

Robust
Content must be robust enough to
be interpreted reliably by a wide
variety of user agents, including
assistive technologies. This
requires using valid, semantic
HTML code that works well with
screen readers and other assistive

technologies.
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Industry-Specific Challenges

Different industries face unique technical accessibility challenges that require specialised approaches:

Life sciences: Medical information must be accessible to users
with various disabilities, including those with cognitive

Impairments who may need simplified language or a clear visual

hierarchy. Forms for patient information, clinical trial participation
or medical history must be fully accessible via screen readers and
keyboard navigation. Drug information and safety warnings require
particular attention to ensure critical health information is
accessible to all users.

Technology and software: User interface accessibility presents
complex challenges, particularly for software applications with

rich interactive elements. Documentation and API references must
be accessible to developers with disabilities. Help systems,
tutorials and support materials require careful attention to ensure
they work with assistive technologies.

Finance: Secure transaction processes must maintain both
security and accessibility standards. Multi-factor
authentication systems need accessible alternatives for users
who cannot use standard verification methods. Financial data
presentation requires careful attention to ensure information
IS accessible via screen readers while maintaining necessary

security measures.

Manufacturing: Technical specifications and product
Information often include complex diagrams, charts and
technical drawings that require text alternatives and
accessible data presentation. Safety documentation and
compliance information must be accessible to ensure all
users can access critical safety information.

11



Mobile Accessibility

Mobile accessibility requirements are increasingly important as mobile device usage continues to grow. This
Involves ensuring that websites and applications work properly with mobile assistive technologies, including

screen readers, voice control software and switch navigation systems.

Key mobile accessibility considerations include touch target sizes, gesture alternatives, screen orientation
flexibility and ensuring that all functionality is available regardless of device orientation or input method. This
often requires testing across multiple devices and assistive technology combinations to ensure

comprehensive accessibility.

PDF accessibility represents a significant technical
PDF and Document ACCESSIbIlIty challenge for many organisations. The complexity of

. . PDF remediation often requires specialised tools and
Key requirements include: _ _ N
expertise, particularly for multilingual documents

. . where language-specific accessibility features ma
e Document structure: Proper use of headings, paragraphs, lists and guage-sp y y

not be supported by standard software.

other structural elements that screen readers can navigate
o Alternative text: Descriptive text for all images, charts and graphics

 Form accessibility: Properly labelled form fields with clear instructions

e Table structure: Proper header associations and table structure for data tables

e Font considerations: Using accessible fonts that are easily readable

e Colour and contrast: Ensuring sufficient colour contrast and not relying solely on colour to convey information

12



Multilingual Accessibility

For organisations operating in multiple languages, accessibility
Implementation becomes more complex. Different languages may
have different accessibility considerations, and not all accessibility

tools support all languages equally.
Key multilingual accessibility considerations include:

e Language-specific PDF remediation: Some languages are not
supported by standard PDF accessibility tools like Adobe
Acrobat, requiring specialised solutions or third-party tools

e Screen reader compatibility: Different screen readers may
handle different languages with varying levels of effectiveness

e Cultural accessibility norms: Different regions may have
varying expectations for accessible design

e Translation quality: Accessibility features like alternative text
and form labels must be accurately translated while
maintaining their accessibility function

13



Implementation Strategies

Step-by-Step Approach

Comprehensive Digital Asset Audit

The foundation of any accessibility implementation is understanding
your current state. Effective auditing requires using multiple automated
tools in combination; popular options include WAVE (Web Accessibility
Evaluation Tool), axe and Lighthouse, each of which identifies different
types of accessibility issues.

Manual testing is also essential for a comprehensive assessment. This
Involves code examination using developer tools, testing with actual
assistive technologies like screen readers, and evaluating the logical
flow and usability of content.

Prioritisation and Resource Planning

Not all accessibility issues have equal impact, and organisations must
prioritise remediation efforts based on user impact, legal risk and
business importance. High-traffic pages, critical user paths (such as
checkout processes) and pages containing essential information should
receive priority attention.

Resource planning must account for both immediate remediation costs and
ongoing maintenance requirements. Organisations should budget for initial
assessment, remediation work, staff training and ongoing monitoring and testing.

Staff Training and Capability Building

Accessibility compliance requires ongoing commitment from multiple teams
within an organisation. Developers need training on accessibility coding
practices, designers must understand inclusive design principles, content
creators should learn about accessible content creation, and quality assurance
teams require skills in accessibility testing.

Training programmes should be tailored to different roles and responsibilities.
Technical staff need detailed knowledge of WCAG guidelines and testing
procedures, while content creators may focus on writing accessible content and

providing effective alternative text for images.

Ongoing Monitoring and Maintenance

Websites and applications change regularly, and each change has the potential to
Introduce new accessibility barriers. Organisations must implement processes for
ongoing accessibility monitoring, including automated testing integration into
development workflows and regular manual testing schedules.

14



Cost Considerations

The cost of accessibility implementation varies
significantly based on timing and approach.
Implementing accessibility from the start of a project
costs significantly less than retrofitting existing
systems.

Organisations should budget for both immediate and
ongoing costs. Initial costs include assessment, priority
remediation and staff training. Ongoing costs include
regular testing, content review and system updates to
maintain accessibility as digital properties evolve.

If you design with accessibility in mind

‘ ‘ from the beginning, the incremental cost ’ ,
IS minimal, but remediation of existing

systems can be expensive.

Useful Tip: Accessibility Statements

An important early step in accessibility implementation is creating
an accessibility statement for your website. This statement should
transparently communicate your current accessibility status, your
plans for improvement and provide contact information for users
who encounter accessibility barriers.

Effective accessibility statements demonstrate good faith efforts
towards compliance and can provide some legal protection by
showing organisational commitment to accessibility. The
statement should be honest about current limitations while
outlining realistic timelines for improvement.

The statement should include:
e Current accessibility compliance status
e Known limitations and planned improvements
e Contact information for accessibility feedback
e Information about assistive technologies that have been tested
e Regular update schedule for the statement itself

15



How Sandberg Can Help

Sandberg's expertise in language solutions positions us to help
businesses address the intersection of accessibility and

multilingual communication.

The Language-Accessibility Connection

Language and accessibility are linked, as businesses that operate
In multiple countries must not only ensure that their content is
accessible in one language, but also in all the other languages that
they offer. Moreover, providing access to your content in multiple
languages could be viewed as a way of being inclusive.

In other words, comprehensive accessibility strategies must
address both technical implementation and language access

simultaneously.

Sandberg's understanding of this intersection provides clients with
Integrated solutions that address multiple accessibility challenges

efficiently. Businesses can work with Sandberg to develop
comprehensive strategies that ensure content is both technically

compliant and linguistically accessible to diverse user populations.

Cons

G




Comprehensive Service Portfolio

TRANSCRIPTION

Audio content presents significant accessibility
challenges for users with hearing impairments.
Professional transcription services ensure that podcasts,
webinars, recorded meetings and other audio materials
are accessible to all users.

Our transcription services go beyond simple speech-to-
text conversion to provide properly formatted, accurate
transcripts that work effectively with screen readers and
other assistive technologies. Effective transcription for
accessibility requires understanding how screen readers
Interpret text, ensuring proper formatting for speaker
identification, and providing descriptions of hon-speech

audio elements when relevant.

SUBTITLING

Video accessibility demands professionally crafted
subtitles that convey not just spoken words but also
Important audio cues, speaker identification and
context. Our subtitling services ensure that video
content meets accessibility standards while
maintaining the intended user experience.

Professional subtitling considers timing, reading
speed, cultural context and technical requirements
for different platforms and assistive technologies.
This comprehensive approach ensures that subtitles
enhance rather than detract from the viewing
experience while providing necessary accessibility
accommodations.

17



VOICEOVER

Voiceover content must be designed
with accessibility in mind from the
outset. This includes clear
pronunciation, appropriate pacing
and content structure that works well

for users who rely on audio content.

Accessible voiceover production also
iInvolves creating content that works
well in conjunction with other
accessibility features, such as
synchronised highlighting for users
who benefit from both audio and

visual content presentation.

MULTILINGUAL SEO

The meeting point of SEO, accessibility
and multilingual content creates
unique opportunities for businesses
operating in international markets.
Search engines increasingly prioritise
accessible content, and this
preference extends to multilingual
websites.

Our multilingual SEO services include

translating alternative text for images,
conducting international keyword
research and ensuring understandable

and descriptive translations are in

place across your website.

PDF REMEDIATION

PDF accessibility in multiple languages
presents unique challenges, as
standard accessibility tools don't
always support all languages
effectively. Our specialised expertise In
this area ensures that multilingual
PDFs meet accessibility standards

across all language versions.

For more information about our

services, Visit our service map or

get In touch with us at

Info@stptrans.com.

18
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Conclusion: Why Act Now?

The web accessibility landscape 1s undergoing a fundamental transformation as new regulations take effect. 2025 marks the

beginning of a new era where digital inclusion becomes a standard business requirement

One of the key insights from this guide is the interconnected nature of accessibility and ot
Accessibility intersects with internationalisation, user experience design, search engine o

corporate social responsibility initiatives.

Organisations that recognise these

rather than an optional consideration.

ner business requirements.

ntimisation, legal compliance and

connections and develop integrated The statistics we've explored throughout this guide
approaches often find that their paint a clear picture: 88% of websites currently fail to
accessibility investments provide meet accessibility standards, creating barriers for 20%
multiple returns. For example, of internet users who represent significant market

accessible content structure improves
SEO performance, accessible forms

reduce customer service calls, and

opportunities. These numbers represent real people,
real barriers and real business consequences for

organisations that fail to act.

accessible design principles enhance

overall user satisfaction.

The relationship between accessibility and language access is particularly important for b

usinesses operating in multiple

markets. Language barriers and accessibility barriers often compound each other, and comprehensive solutions must address

both challenges simultaneously.
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Why Act Now?

v/ Avoid legal ramifications

v/ Expand your market reach

v/ Improve SEO performance

v/ Enhance user experience

v/ Achieve competitive differentiation

v/ Create innovation opportunities

© Sandberg Translation Partners

The regulatory deadline is fixed, but the benefits of

accessibility implementation begin immediately.

Organisations that act quickly and comprehensively will
find themselves not just compliant but positioned for

competitive advantage in an increasingly inclusive digital

marketplace.

To find out more about how we can help you:

P\

@ Get in touch online

> Email info@stptrans.com

@ Follow us on LinkedIn


https://stptrans.com/contact/
mailto:info@stptrans.com
https://www.linkedin.com/company/sandberg-lsp/
https://stptrans.com/contact/
https://stptrans.com/contact/
mailto:info@stptrans.com
https://www.linkedin.com/company/sandberg-lsp/
https://www.linkedin.com/company/sandberg-lsp/

Resources for Further Reading

e Web accessibility research and statistics
o https://www.accessibilitychecker.org/research-papers/the-state-of-web-accessibility-in-2024-research-report/

o https://webaim.org/projects/million/2023

o https://www.grandviewresearch.com/industry-analysis/digital-accessibility-software-market-report

o https://www.gala-global.org/knowledge-center/professional-development/articles/how-website-accessibility-can-positively-impact

o https://www.lambdatest.com/blog/screen-reader-accessibility-testing/

e E-commerce web accessibility

o https://blog.usablenet.com/7-facts-your-ecommerce-company-should-know-about-ada-web-lawsuits

o https://chainstoreage.com/retailers-face-risks-if-websites-arent-accessible

o https://adasitecompliance.com/2023-ada-web-accessibility-lawsuit-statistics-full-report/

e Regulations and guidelines
o EAA: https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019L0882
o WCAG guidelines: https://www.w3.org/TR/WCAG22/
o Mobile accessibility guidelines: https://www.w3.org/WAI/standards-guidelines/mobile/

o Accessibility statement guidelines: https:/www.w3.org/WAI/planning/statements/

o UK public sector regulations: https://www.gov.uk/guidance/accessibility-requirements-for-public-sector-websites-and-apps
o UK Equality Act 2010: https://www.legislation.gov.uk/ukpga/2010/15/contents
o PDF accessibility: https://www.adobe.com/accessibility/pdf/pdf-accessibility-overview.html

e Web accessibility and localisation
o https://vedadigital.io/blog/alt-text-localization/

o https://www.continualengine.com/blog/ensuring-accessibility-for-pdfs-in-multiple-languages/

e Tools for assessing web accessibility
o WAVE: https://wave.webaim.org/

o Axe: https://www.deque.com/axe/
o Lighthouse: https://github.com/GoogleChrome/lighthouse



https://www.accessibilitychecker.org/research-papers/the-state-of-web-accessibility-in-2024-research-report/
https://webaim.org/projects/million/2023
https://www.grandviewresearch.com/industry-analysis/digital-accessibility-software-market-report
https://www.gala-global.org/knowledge-center/professional-development/articles/how-website-accessibility-can-positively-impact
https://www.lambdatest.com/blog/screen-reader-accessibility-testing/
https://blog.usablenet.com/7-facts-your-ecommerce-company-should-know-about-ada-web-lawsuits
https://chainstoreage.com/retailers-face-risks-if-websites-arent-accessible
https://adasitecompliance.com/2023-ada-web-accessibility-lawsuit-statistics-full-report/
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019L0882
https://www.w3.org/TR/WCAG22/
https://www.w3.org/WAI/standards-guidelines/mobile/
https://www.w3.org/WAI/planning/statements/
https://www.gov.uk/guidance/accessibility-requirements-for-public-sector-websites-and-apps
https://www.legislation.gov.uk/ukpga/2010/15/contents
https://www.adobe.com/accessibility/pdf/pdf-accessibility-overview.html
https://vedadigital.io/blog/alt-text-localization/
https://www.continualengine.com/blog/ensuring-accessibility-for-pdfs-in-multiple-languages/
https://wave.webaim.org/
https://www.deque.com/axe/
https://github.com/GoogleChrome/lighthouse
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